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  Mellanen,	
  L.)	
  SCOS	
  -­‐	
  Standing	
  Conference	
  on	
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  for	
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  to	
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  Laaksonen,	
  S-­‐M.,	
  Falco,	
  A.,	
  Salminen,	
  M.,	
  

Ravaja,	
  N.,	
  Ainamo,	
  A.),	
  article	
  under	
  review	
  
The	
  risk	
  of	
  being	
  known:	
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  on	
  the	
  dark	
  side	
  of	
  corporate	
  reputation	
  (with	
  Ainamo,	
  A.	
  &	
  

Laaksonen,	
  S.)	
  
Building,	
  destroying	
  and	
  redeeming	
  firm	
  reputation:	
  Narrative	
  genres	
  as	
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  in	
  discursive	
  

struggles	
  (with	
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  S.	
  &	
  Vaara,	
  E.)	
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  and	
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  and	
  conceptualizations	
  (with	
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  and	
  corporate	
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  responsibility,	
  Karoliina	
  Malmelin,	
  (public	
  defense	
  2011).	
  
Communicative	
  and	
  Anticipatory	
  Decision-­‐Making	
  Supported	
  by	
  Bayesian	
  Networks,	
  Pertti	
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  defense	
  2009)	
  
Reputation	
  online	
  –	
  Salla	
  Laaksonen,	
  in	
  progress	
  
Teleconfession	
  –	
  Interacting	
  in	
  Digital	
  Worlds,	
  Karoliina	
  Talvitie-­‐Lamberg,	
  in	
  progress.	
  
Conflict	
  Communication,	
  Kalle	
  Siira,	
  in	
  progress.	
  
Sanoista	
  tekoihin:	
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  vaikuttavuuden	
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  Harry	
  Köhler,	
  in	
  

progress.	
  
 
TEACHING (EXAMPLES) 
	
  
Research	
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  (2012-­‐13),	
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  studies	
  
Practicum	
  in	
  organizational	
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  (2013),	
  Undergraduate	
  
Communication	
  analysis	
  (2011),	
  Undergraduate	
  
Reputation	
  management	
  (2008),	
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  studies	
  
Theories	
  of	
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  (2006,	
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  in	
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MOST IMPORTANT SCIENTIFIC POSITIONS OF TRUST AND ADMINISTRATION 
	
  
Head	
  of	
  Discipline,	
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  and	
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  Studies,	
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  of	
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  1.9.2012-­‐	
  
	
  
Opponent	
  	
  

University	
  of	
  Turku,	
  Faculty	
  of	
  Humanities,	
  2008.	
  
	
  
Assessor	
  (for	
  docentships)	
  
	
   Tampere	
  University	
  of	
  Technology,	
  2010.	
  

National	
  Defence	
  University,	
  2006.	
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University	
  of	
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  of	
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  2005.	
  
	
  
Pre-­‐examiner	
  (of	
  doctoral	
  dissertations)	
  

University	
  of	
  Turku,	
  Faculty	
  of	
  Humanities,	
  2008	
  
University	
  of	
  Jyväskylä,	
  Faculty	
  of	
  Sport	
  and	
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  Sciences,	
  2007	
  
	
  

Partner	
  representative	
  
Network	
  of	
  Excellence	
  DEMO-­‐net	
  funded	
  under	
  the	
  European	
  Commission's	
  sixth	
  framework	
  

programme:	
  Information	
  Society	
  Technologies	
  IST	
  (FP6-­‐2004-­‐27219)	
  
	
  

Member	
  of	
  committee	
  
The	
  PRELUDE	
  Challenge	
  (IST,	
  5th	
  FP),	
  Scientific	
  Committee	
  for	
  Innovation	
  and	
  Research,	
  

2002–2004	
  
	
  

Head	
  of	
  Advisory	
  Board	
  	
  
Verkkoviestinnän	
  opintokokonaisuus	
  WerCom,	
  (Professional	
  Development	
  Education	
  

Program	
  in	
  Online	
  Communication),	
  Palmenia	
  Centre	
  for	
  Continuing	
  Education,	
  2006–
2007	
  

Verkkoviestinnän	
  Diploma-­‐koulutus	
  Werdi	
  (Professional	
  Development	
  Education	
  Program	
  
in	
  Online	
  Communication),	
  Palmenia	
  Centre	
  for	
  Continuing	
  Education,	
  2006–2008	
  

Viestinnän	
  johtamisen	
  koulutusohjelma	
  Comma	
  2	
  (Professional	
  Development	
  Education	
  
Program	
  in	
  Communications	
  Management),	
  Palmenia	
  Centre	
  for	
  Continuing	
  Education,	
  
2006–2007	
  

Viestinnän	
  johtamisen	
  koulutusohjelma	
  Comma	
  3	
  (Professional	
  Development	
  Education	
  
Program	
  in	
  Communications	
  Management),	
  Palmenia	
  Centre	
  for	
  Continuing	
  Education	
  
2008–2009	
  

	
  
Member	
  of	
  Advisory	
  Board	
  

Metsähallituksen	
  luontopalvelujentieteellinen	
  neuvottelukunta	
  (TNK)	
  2008–2011	
  
Kunnallisalan	
  kehittämissäätiön	
  (KAKS)	
  tieteellinen	
  neuvottelukunta	
  2010–2012;	
  2013-­‐

2015	
  
Sosiaalinen	
  ja	
  perinteinen	
  media	
  verkossa	
  –	
  motiivit	
  ja	
  luottamus	
  (Social	
  media	
  vs.	
  

traditional	
  media),	
  Communication	
  Research	
  Centre,	
  University	
  of	
  Helsinki	
  
Verkkoviestinnän	
  muuntokoulutus	
  hanke	
  Wermu	
  (Upgrading	
  Education	
  Program	
  in	
  Online	
  

Communication),	
  Palmenia	
  Centre	
  for	
  Continuing	
  Education,	
  	
  2002–2006	
  
Lahden	
  seudun	
  Tietoyhteiskuntavisio	
  2010,	
  (Lahti	
  Region’s	
  Information	
  Society	
  Strategy	
  

2010),	
  2005–2007	
  
Lahti	
  University	
  of	
  Applied	
  Sciences,	
  Degree	
  Programme	
  in	
  Information	
  Technology,	
  

information	
  Security,	
  2007–	
  
STRADA	
  program,	
  Helsinki	
  University	
  of	
  Technology,	
  Department	
  of	
  Industrial	
  Engineering	
  

and	
  Management	
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  of	
  the	
  Marketing	
  and	
  Communications	
  Commission,	
  Finnish	
  Olympic	
  Committee,	
  

2007–	
  
Menber	
  of	
  the	
  Board	
  of	
  directors,	
  Satama	
  Interactive	
  Plc.,	
  2005-­‐2006	
  
Member	
  of	
  the	
  board,	
  Communication	
  Consultancy	
  Pohjoisranta	
  Oy,	
  present	
  
Member	
  of	
  The	
  Finnish	
  Union	
  of	
  University	
  Professors	
  (FUUP)	
  
Member,	
  EUPRERA	
  The	
  European	
  Public	
  Relations	
  Education	
  and	
  Research	
  Association	
  
Member,	
  Reputation	
  Institute	
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Member	
  of	
  the	
  jury	
  

Vuoden	
  2002	
  viestintäteko	
  -­‐contest.	
  ProCom	
  The	
  Finnish	
  Association	
  of	
  Professional	
  
Communication	
  

Kultasulka	
  2005	
  –contest.	
  MTL:	
  Trade	
  Industry	
  Body	
  for	
  Ad	
  &	
  Communication	
  Agencies	
  
Vuoden	
  yhteiskuntaviestintäteko	
  2008	
  -­‐contest.	
  YVY	
  Yhteiskuntaviestinnän	
  yhdistys	
  
Member	
  of	
  the	
  jury,	
  Vuosikertomuskatselmus	
  2009,	
  ProCom	
  
	
  

SHORT BIO 
	
  
Dr.	
  Pekka	
  Aula	
  is	
  a	
  professor	
  of	
  communication	
  in	
  Department	
  of	
  Social	
  Research,	
  University	
  of	
  
Helsinki,	
  Finland.	
  He	
  received	
  his	
  M.A.	
  (1993)	
  and	
  doctorate	
  (1999)	
  in	
  organizational	
  
communication	
  from	
  Helsinki	
  University.	
  In	
  addition	
  Aula	
  is	
  an	
  adjunct	
  professor	
  of	
  communication	
  
(Helsinki	
  University)	
  and	
  organizational	
  communication	
  and	
  PR	
  (University	
  of	
  Jyväskylä).	
  
Previously	
  he	
  held	
  a	
  position	
  as	
  a	
  professor	
  (2003-­‐2008)	
  at	
  the	
  Department	
  of	
  Communication,	
  
University	
  of	
  Helsinki.	
  Before	
  the	
  fix-­‐term	
  professorship	
  he	
  was	
  a	
  visiting	
  scholar	
  at	
  the	
  Amsterdam	
  
School	
  of	
  Communication	
  Research	
  ASCoR	
  (2002)	
  and	
  post-­‐doctoral	
  research	
  fellow	
  appointed	
  by	
  
the	
  Academy	
  of	
  Finland	
  (2001-­‐2003).	
  In	
  2001	
  Aula	
  was	
  a	
  acting	
  professor	
  (one	
  semester)	
  at	
  the	
  
Department	
  of	
  Communication,	
  University	
  of	
  Helsinki.	
  During	
  that	
  period	
  he	
  acted	
  as	
  the	
  head	
  of	
  the	
  
Department.	
  In	
  2011-­‐2012	
  he	
  worked	
  as	
  a	
  visiting	
  scholar	
  at	
  Stanford	
  University	
  in	
  the	
  US.	
  
	
  
Aula	
  has	
  taught	
  various	
  courses	
  in	
  the	
  field	
  of	
  reputation	
  management	
  and	
  organizational	
  
communication	
  at	
  Helsinki	
  University	
  at	
  the	
  bachelor’s	
  and	
  master’s	
  levels.	
  He	
  has	
  also	
  chaired	
  
research	
  seminars	
  and	
  supervised	
  PhD	
  students.	
  Furthermore,	
  he	
  has	
  taught	
  courses	
  on	
  reputation	
  
management,	
  organizational	
  communication	
  theories,	
  and	
  communication	
  management	
  and	
  has	
  
given	
  various	
  guest	
  lectures	
  in	
  other	
  universities	
  such	
  as	
  University	
  of	
  Jyväskylä,	
  Helsinki	
  University	
  
of	
  Technology,	
  and	
  Helsinki	
  School	
  of	
  Economics.	
  He	
  is	
  also	
  popular	
  lecturer	
  at	
  businesses,	
  
continuing	
  education	
  seminars	
  and	
  practice-­‐oriented	
  conferences.	
  In	
  2003-­‐2006	
  he	
  was	
  in	
  charge	
  of	
  
master’s	
  degree	
  studies	
  (WERMU	
  I	
  and	
  II)	
  offered	
  by	
  the	
  upgrading	
  education	
  program	
  in	
  online	
  
communication	
  (in	
  cooperation	
  with	
  the	
  Department	
  of	
  Communication	
  and	
  the	
  Palmenia	
  Centre	
  
for	
  Research	
  and	
  Continuing	
  Education	
  at	
  the	
  University	
  of	
  Helsinki).	
  	
  
	
  
Aula	
  has	
  published	
  and	
  edited	
  several	
  books	
  and	
  research	
  reports	
  as	
  well	
  as	
  published	
  articles	
  in	
  
edited	
  volumes	
  and	
  journals	
  such	
  as	
  Journal	
  of	
  Business	
  Venturing,	
  Public	
  Relations	
  Review,	
  and	
  
Regional	
  Studies.	
  Aula	
  has	
  also	
  published	
  multiple	
  texts,	
  and	
  been	
  interviewed	
  in,	
  all	
  the	
  main	
  daily	
  
newspapers	
  and	
  economic	
  magazines	
  in	
  the	
  Finnish-­‐speaking	
  world,	
  as	
  well	
  been	
  featured	
  a	
  
number	
  of	
  times	
  in	
  national	
  TV	
  and	
  radio.	
  Aula	
  is	
  a	
  member	
  of	
  the	
  board	
  of	
  directors	
  in	
  Reputation	
  
Management	
  Consultancy	
  Pohjoisranta	
  (www.pohjoisranta.fi),	
  and	
  a	
  developer	
  of	
  the	
  company’s	
  
RepMap™	
  reputation	
  measurement	
  concept.	
  He	
  is	
  also	
  a	
  member	
  of	
  the	
  Finnish	
  Olympic	
  
Committee’s	
  Marketing	
  and	
  Communications	
  Commission.	
  During	
  2001-­‐2008	
  Aula	
  acted	
  as	
  an	
  
editor-­‐in-­‐chief	
  in	
  Maine-­‐magazine	
  (Reputation	
  Magazine)	
  for	
  organizational	
  communication	
  
professionals.	
  During	
  2005-­‐2006	
  he	
  was	
  a	
  member	
  of	
  the	
  board	
  of	
  directors	
  in	
  an	
  internet	
  
consultancy	
  firm	
  Satama	
  Interactive	
  Plc.	
  	
  Aula	
  has	
  co-­‐authored	
  five	
  monographs	
  about	
  reputation	
  
management	
  and	
  conducted	
  several	
  reputation	
  related	
  research	
  projects.	
  He	
  has	
  also	
  conducted	
  
research	
  and	
  published	
  in	
  organizational	
  communication,	
  online	
  communications,	
  and	
  complexity	
  
and	
  chaos	
  theories	
  related	
  to	
  different	
  organizational	
  aspects.	
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